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Marketing defined

• “Marketing is an organizational function and a
set of processes for planning, creating,
communicating, and delivering value to
customers and for managing customer
relationships in ways that benefit the
organization and stakeholders (AMA 2014).”

1. Functional/instrumental value

2. Experiential/hedonic value

3. Symbolic/expressive value

4. Cost/sacrifice value

How do we “assign” value?

1.Economic benefits
2.Environmental benefits
3.Well-being benefits

Benefits Plants Bring

Features and benefits

• Features are attributes of the product (e.g.
height, flower color, flower duration, time of
flowering, etc.)

• Benefits are the value the feature brings to
the consumer (dwarf plant, less maintenance
or see over it at dinner table).

Features and benefits

For a low price, all they need is price. Moderate price? 
Need features and benefits. High price? Need benefits!
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What’s next? 

What’s next? What’s next? 

Download infographics
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Sign up today!

Thank you!
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